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INTRODUCTION
!ere is no question that digital learning in all its various forms is here to stay.1 Its popularity and 
practice is obvious to anyone involved in the education arena, be they educators, advocates or 
policymakers. Yet while this “grasstops” array of people understand and embrace digital learning, 
it is the general public whose zest and zeal for the notions embedded in digital learning are most 
critical to the advancement and sustainability of this new innovation in public education. !e 
support and knowledge of ordinary people is pivotal to sound policy making as is the reduction of 
barriers that stand in the way of more and better advances with technology and technology-aided 
learning. Providing access, tools and information to educators is the key to implementing that 
which the market allows. 

However, to achieve that access and to ensure that policymakers join the e"ort requires that they 
hear and see news of digital learning on a regular basis. Without public discourse and public 
notice of the wide spread bene#ts of and success stories about digital learning, the movement will 
begin to sputter and may even encounter the kind of opposition that every other innovation has 
encountered once it reaches a critical mass.

Public discourse requires public understanding. Research on public opinion leading into 2013 
demonstrated that the public lacked a fundamental understanding of the potential for and uses of 
technology in K-12 learning. 

According to a November 2010 poll commissioned by the International Association for K-12 
Online Learning, 38 percent of respondents viewed online learning unfavorably, and 11 percent 
had no opinion at all. Another plurality (34 percent) either had never heard of or had no opinion 
of the term, ‘digital learning,’ and less than half (45 percent) viewed the term favorably.2 And 
even today, as our 2013 America’s Attitudes Towards Education Reform survey indicates, there is 
much work to be done to bring Americans into the mainstream conversation about new practices, 
approaches, and full alternatives to conventional education. Only 30 percent of Americans believe 
classroom technology to be one of the most promising innovations in education.3 

If understanding is low, and at the same time, the legislative or education leader appetite for digital 
learning is still small, it likely has something to do with the media. !us the Center for Education 
Reform (CER) set out to determine how the media’s activity might impact opinions about digital 
learning. CER simultaneously undertook an aggressive media outreach e"ort in its #ve target 
states to test some ideas about securing balanced and fair media coverage of digital learning, as 
well as conducting its own survey research a$er the project period was over to determine if media 
coverage impacts public understanding. Not surprisingly, it does. Communicating in certain ways 
yields more coverage of the issues.
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!at is probably one reason that the media has been called the “Fourth Estate” in public life — 
because of its power to make mainstream that which was once considered radical or even insane. 

!e media is key to proliferating innovation in education. And despite growing political and  
tri-partisan support, digital learning is still considered controversial and misinformation and 
misconstruction on digital learning are prevalent. !e future success of digital learning will 
depend on massive outreach e"orts to the local media and proactive engagement of local 
advocates as spokespeople.

!e premise of !e Center’s media e"orts has been that small, local and non-politicized commu-
nities are better repositories for, and harbingers of, popular trends and substantive reforms.

!e premise of this media analysis was that the same would be demonstrated about digital 
learning and all forms of online education, namely, that by ensuring understanding by local media 
outlets, coverage would grow and the public’s knowledge base would become strong.

!is report looked at just over 1,600 articles on digital learning4 published in print or online news 
throughout the nation in the #rst nine months of 2013. Data was mined and analyzed to yield 
answers to the following questions:

Who is covering digital learning? What mediums (online, print, broadcast) are giving the issue 
the most attention? What are the size and frequency of articles? Do small regional papers and 
weeklies pay more attention to the issue than large national outlets? Are there geographical trends? 
Who “gets” digital learning, who does not, and why?

What, if any, are the media biases? Does the media understand digital learning, and is it being 
covered in a substantive way using accurate facts and data? How is digital learning being covered 
from an objectivity standpoint? Is coverage positive or negative? 

What are the trends and the causes behind those trends? How can both positive and negative 
trends be best exploited? 

What can advocates in the !eld do more strategically to engage the media? What tools 
and tactics will best ensure the growth of objective media coverage and thus acceptance and 
implementation of digital learning with a much larger footprint?

Armed with the only comprehensive media aggregator for education news, !e Media Bullpen©, 
analysts applied these questions to the 1,600 article data set which is the basis for this report. We 
hope that this not only makes the path for accelerating the pace of this innovation clear, but also 
serves as a road map for those engaged at every level. 

    Jeanne Allen         
    Senior Fellow & president-emeritus
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A leading premise this study sought to validate is that local media — news outlets that reach 
between 5,000 and 50,000 people and view their purpose as serving their community — are more 
likely purveyors of accurate, clear and o$en new information that their larger peers are less likely 
to cover. Put in a di"erent way, local papers know their audiences and look to inform. Larger 
statewide and national papers look to please groups and gain market share.

It is a premise that is as old as the nation itself. !e earliest news media were leading entrepreneurs 
who valued the nation’s democratic principles and saw as their mission the unity of their 
community and an e"ort to make it better by informing and educating people about the issues. 
!rough the 20th century, the news media was about local interest. It was the news media that told 
the #rst stories about public schooling and told the stories that made people want to be a part of 
that new invention. 

As the trends of a growing and more complex nation evolved, so did the media. Any reader of this 
report understands the impact of media and how it has evolved into policymaking itself. News 
organizations that dwarf the average-sized national corporation dominate the numbers and the 
high level discourse that occurs. Pundits, proliferators of ideas, and “experts,” dominate the papers, 
the magazines, the news programs, and they can o$en determine who wins and who loses.

!at is, except when local media gets in and stays in the game. !e data suggest that local and 
smaller media outlets not only cover digital learning issues in non-politicized and non-judgmental 
ways, but actually, because of their links to hundreds of other media outlets, can reach more 
people than bigger, national newspapers. !is connection from local and small to larger supply 
chains of audience will be explained in detail later in this report. For the purposes of this executive 
summary, however, it is important to understand that local media not only is more likely to 
be trusted by its target audience, but its connection to the community is inevitably and always 
stronger than a big city, marquis newspaper. !e editor of a local paper is likely to be a member 
of the local chamber of commerce, a contributor to its leading foundation, and most certainly a 
current or former local school parent.

!is is validated in research by the Pew Foundation, which validates a strategy for the digital 
reform movement or “digiformers” as this report will adopt as its new vernacular. 5 According 
to Pew, “the believability ratings for major news organizations have su"ered broad-based 
declines… positive believability ratings have fallen signi#cantly for nine of 13 categories of news 
organizations tested…to 56 percent.”6

But when it comes to community news, that number increases to more than 70 percent. Even 
some 60 percent of typically only-digital-technology-driven college students say they read their 
local paper – on paper – rather than national news.

EXECUTIVE SUMMARY
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!e public is skeptical of the news. Every day some 1.28 million people watch “Fox & Friends” – 
for some period of time — which is almost four times the viewership of “Morning Joe,” though 
most people believe that because of the household name-brand of NBC, it would be the opposite.7 

Most national papers barely reach 400,000 readers a day. But every day, many times more than 
that pick up their local paper, and o$en do so more than once throughout the course of the day. 

!e combined readership of the 808 local newspapers that reach between 5,000 and 50,000 people 
circulation daily is in excess of 14.2 million people (raw number is 14,224,485). !ose local 
papers may include their statewide paper but that is not where the real traction is.  While the 
San Jose Mercury News, a large regional paper with statewide impact, may get more than 500,000 
estimated readers a day, it is the Saratoga News or San Leandro Times that serve segments of that 
same larger community that are more likely to follow a story day a$er day. !is gives the Mercury 
News a reason to cover a story to begin with, particularly if a local paper is a%liated with a larger 
company of papers that centralizes the news gathering and distribution process.

It has been CER’s guiding premise, and the reason for the organization’s success in the media 
throughout the last two decades, that focusing locally creates relationships, and provides keen 
insights into how people view their community and the issues that face that community. By doing 
so, we gain valuable friends and allies that are responsive to what we say in their local media. Local 
experiences help transfer stories and ideas to the national press. 

Education informed by the local voices is more substantive and more lasting than the !eeting 
reform e"orts that get touted and advanced nationally. Education reform advanced in the local 
press is education reform that is more likely to stick and be understood.

!e data from this report bear this out.
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METHODOLOGY
In 2011, !e Center for Education Reform launched !e Media Bullpen©. It is the nation’s largest 
and only aggregator of education news. !is news aggregator is not the Bullpen’s obvious feature, 
but the technology behind !e Media Bullpen© was the main source of data for this analysis. 

We started with over 1,600 articles that came through !e Media Bullpen© “#rehose”, which 
accumulates more than 1,000 articles daily from a proprietary connection to a media database. 
!rough 2013, Bullpen reporters mined those articles for reform-related stories and analyzed, 
summarized and scored for reliability (whether the coverage provides the full context of an issue, is 
sound and comprehensive) ten percent of those articles for daily, public consumption. Meanwhile, 
the Bullpen stores the remaining news reports, which are used to inform our work.

To get the dataset for this project using the Bullpen, we isolated six major search terms (and 
dozens of combinations of those terms) that have been proven to yield the most accurate 
representation of online and all forms of digital learning and instruction. !ose were reviewed 
to ensure that the coverage applied to K-12 were substantive and not just an announcement by a 
company or group.

With those exercises we arrived at a total of 887 articles representing a total of 491 unique 
news outlets, through our cut-o" date of September 2013. Of the full subset of articles, a highly 
representative sample of 105, or 12 percent of articles, fully 20 percent of all media outlets, had 
been scored for reliability (and for favorability)8 by !e Media Bullpen© analysts, allowing us to 
not only look at sheer volume but make judgments about the media’s treatment of the issues.

Circulation numbers for media outlets cited in this report were crosschecked against individual 
media outlet data and by third party media services.

STATE AND NATIONAL NEWS
While some websites and media resources usually call the top 100 papers those that have the 
leading circulation numbers, our top 100 list is the de#nition we give to the top papers in each 
state, and the most prominent and potentially second largest paper for that state. A few are also 
national in scope. 

!e top 100 are a natural starting point for most people seeking to activate and engage the media 
with a substantial issue or idea. !ese papers – like the Kansas City Star, the Boston Globe, !e 
Baltimore Sun, the Chicago Tribune, etc. (see Appendix A) are the leaders, the ones among which 
it is assumed that if issues there are covered, it would translate into big bene#ts. We looked at 

ANALYSIS
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the trends among these largest statewide papers and their next mid-size competitor or largest 
regional paper of prominence. !e articles on digital learning in the top 100 and their outlets were 
examined for content, favorability, and circulation.

With a major issue like online learning it would be assumed that the big state papers would be 
more likely to cover it. !e data suggest that they do indeed cover digital learning when it is 
a big story. For the big papers, a big story is usually political in nature, with some element of 
controversy, at least two combatants and o$en bad news.

Take this example of negative and misleading coverage from the Palm Beach Post, circulation 87,699:

“Charter school, voucher and online education companies poured more than 
$2 million into this fall’s political campaigns, primarily those of Republicans 
who are again demanding more alternatives to traditional public schools.

“Florida’s relentless drive to privatize public education scored another victory 
on the final day of the Legislature’s session …” 9

Or this very biased one against online charters from the News & Observer, circulation 115,037:

“North Carolina children as young as 5 may soon be able to receive their 
public school education online from for-profit companies.

“!e state board still has concerns about the funding of online charters that 
it did not address. Virtual charters will receive money according to the same 
formula that funds all charter schools, even though the virtual schools don’t 
have to open and maintain buildings. Charter schools receive public money 
for students, but not for buildings.” 10

Contrast that with these human-interest stories from smaller papers that have a decidedly   
positive tone.

From the Highlands Today, circulation 3,166, connected with the larger Tampa Tribune (not to be 
confused with the Tampa Bay Times, the state’s largest newspaper):

“When Lake Placid mom Katie Wilson’s daughter Madison came home crying 
day a"er day from her first-grade class, Wilson wasn’t sure what to do.

“We just had some issues with her teacher,” Wilson said. A counselor 
recommended that Wilson “remove (Madison) from the whole situation.”

“I panicked,” Wilson recalled, thinking “I don’t know how to home school her. 
I don’t want her to fall behind.”
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“A friend recommended Florida Virtual School, and a"er looking into it, 
Wilson signed her daughter up for the spring semester.

“Online options for education are becoming more and more well-known in the 
digital age. While most higher learning institutions offer online classes and 
even fully online degrees, there are options for the K-12 segment as well.” 11

And this one lead from a Mt Airy, North Carolina newspaper story, circulation roughly 9,800:

“Surry County Schools adds virtual classes – Education has changed and 
continues to change,…” 12 

While the News & Observer and the Tampa Bay Times have written accurate, neutral or more 
favorable stories about various forms of digital learning, there is no question that such occurrences 
have taken lots of e"ort by advocates and are also balanced out by the negatives. And the Surry 
County story was posted in full for several months on the paper’s Facebook page with some 2,321 
likes, a far more powerful show of acceptance than what the large papers get for most stories.

!ese are just a few examples of coverage irregularities. !ere is indeed signi#cant coverage of 
digital learning in nearly every state. Many stories get placed in fairly high-circulation media 
outlets. In the abstract, that means parents are therefore likely to have at least some exposure to 
digital learning topics. But their frequency and sticking power is less reliable – and less widespread  
— than the local papers.  

LESSONS ABOUT THE TOP 100
Of the 50 major state and national papers in the United States, only 27 of those, or 54 
percent, covered the news on digital learning.

When viewing the next largest regional or mid-size statewide papers, 28 or 56 percent had 
stories (at least one but on average two stories) on digital learning.

   !e 55 of the 100 largest papers that covered digital learning in the nine-month period of this 
study represent only 16 percent of the universe of articles on digital learning. !e remaining 
stories were covered by numerous and varied other outlets. !us, of the 491 unique outlets 
that cover digital learning, only 11 percent are from among the bigger actors in the #eld. 

 It is also clear that the major papers in the states where digital learning is more prevalent not only 
cover the issue but do so with mixed reliability. In one sense, it is encouraging that the Tampa Bay 
Times or News & Observer are almost as likely to print a positive or neutral story as a negative one. 
However, their negative stories tend to border on innuendo about shady dealings and the negatives 
tend to outweigh any positive ever read.



THE MEDIA AND THE DIGITAL LEARNING REVOLUTION 9DATA AND ANALYSIS FOR THE PUBLIC, AND GUIDANCE FOR “DIGIFORMERS”

 !e good news is that those larger outlets do not dominate the #eld and the relative value of 
coverage does vary by region. Looking at the whole universe of news stories, the South actually 
rises in comparison to the rest of the nation.

Of the #ve major regions (Northeast, West, South, Midwest, and National), coverage tends to 
be focused in Southern and Midwestern states. Forty-nine and a half percent of stories came 
from these regions.

Stories from Southern news outlets are particularly likely to be highly-rated for context and 
accuracy. Fully 36.2 percent of the highest rated articles are from Southern outlets, about 
seven percentage points greater than the Midwest, which had the next highest proportion of 
top rated stories.

Florida was one of the top states (along with Pennsylvania and Tennessee) for both highly 
rated and poorly rated stories. !is is not a contradiction; it simply means that media 
coverage of online learning is more polarized, with many good and many bad stories coming 
out in the state.

Small circulation outlets in the South and large circulation outlets in the Midwest and 
Northeast are running the most stories on online learning. In particular, there are an 
unusually high number of stories out of small and large outlets in Pennsylvania, and large 
outlets in California and Illinois. !ese states make up the majority of stories from their 
region, so while coverage is high in small outlets in the South it appears to be di"used across 
many states. 

Highly-rated stories tend to come from the South and Midwest (Florida, Georgia, and 
Illinois are tied for most articles at #ve each), and poorly rated stories tend to come from the 
Northeast and South. !is may be due to the large number of stories coming from southern 
states in general; controversial issues with strong opinions on either side tend to get the most 
media coverage. 

We know that strong media engagement bears fruit. In 2012-2013, CER was focused on engaging 
the media in #ve target states, (Florida, Pennsylvania, Georgia, North Carolina, Tennessee) and 
those states had “more” coverage of online learning in terms of sheer number of stories. !e 
median number of stories per state was 18, and outlets in each target state ran a greater number of 
stories than the median in each case.

#at means that strategies to cultivate the media and use national exposure to highlight state 
stories have an impact on increasing state-focused media. Each of these states had substantial 
policy activity regarding the greater issue of digital learning. By directing more attention to those 
stories and those states, it is possible to elevate media attention and in return, boost the policy 
activity. #at is not to say that the media is always going to be positive, however… yet there are 
strategies that can get “digiformers” there.
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UNDERSTANDING THE MARKET – 
THE IMPORTANCE OF GETTING PERSONAL
As stated in the early part of this report, it has been our premise always that small, local and  
non-politicized communities are better repositories for and harbingers of trends in reform, and 
that the same would be demonstrated by a review of stories written about digital, online and 
blended learning.

From the research, we know that the trend in the 100 major circulation dailies, means that digital 
learning stories are less prevalent, and more likely to be negative. We also know that hard work 
and e"ort pay o" in making those papers more receptive to covering, but what is not clear is that 
it has the intended result that is needed – more exposure and more public information to breed 
more public acceptance of digital learning.

But the more we parsed the data it became evident that the one exception to the single big 
statewide paper when it comes to size is a di"erent kind of outlet — the big publishing companies 
that may own dozens or even hundreds of additional papers. !ese organizations o$en provide 
centralized support and resources for the smaller outlets and have less of an ideology about why 
they are in business. !ey are looking to drive customers, not politics. However, most advocates 
tend to believe their success is made by one citation or an ongoing Twitter relationship with a 
reporter at the larger regional and national outlets.   

While large newspapers cover the issue more, they tend to cover the political and policy deals. 
Smaller papers just cover the issues and do not have the bandwidth – or the cynicism – to go 
negative. !e papers with the highest circulations – like the Los Angeles Times, New York Times 
and Chicago Tribune — may indeed impress, but they skew the data and trends on national stories 
even when their coverage stays in their geographic boundary of record. !ose papers cover 
digital learning only where it is a prominent, political or controversial issue, or tied to part of the 
education reform debate that is most rejected by the establishment. In the absence of a catalyzing 
issue, this media type does not cover digital learning. !at rule is an exception for the small 
outlets, those below a 30,000 daily circulation. It is these organizations that “digiformers” most 
need to understand. 

Remember that there are 808 daily outlets, which have a circulation between 5,000 and 50,000, 
and have the potential to reach a total of 14.2 million people daily. Many of these small to mid-
size papers are home to the majority of stories about digital learning with the lion’s share hosted in 
papers under 30,000.  

One small Texas paper called the Brenham Banner Press with a circulation of 6,095 had #ve articles 
relating to online learning in 2013.13 Contrast that to the largest Florida newspaper, the Tampa Bay 
Times with 37 articles on online learning in 2013 alone, of which most were negative. It is easier to 
build on positive treatment with a local audience than negative treatment for a disparate and wider 



THE MEDIA AND THE DIGITAL LEARNING REVOLUTION 11DATA AND ANALYSIS FOR THE PUBLIC, AND GUIDANCE FOR “DIGIFORMERS”

audience whose loyalty is simply to the news and not the paper. It can be argued that it is better 
to have #ve reliable articles about online learning to a local and loyal audience than 30 negative 
articles that simply leave a 'eeting, but lasting impression.14

!e midsize papers are o$en better than the larger ones in terms of reliability and frequency of 
coverage, but this next illustration shows that a paper is more likely to pick up a story that hits 
home, and that has some local impact on people than simply write about reports, policies and 
trends. !e Scranton Times-Tribune, with a circulation of 46,689, had zero stories in 2013 on 
digital, online, virtual or blended learning but did have one thorough and very substantial article 
on a local alternative school using technology and blended approaches for kids who needed 
another or last chance. 

Stories about solutions for helping those in need appear to get the most ink and are approached 
with the least bias.

Take Maine’s Bangor Daily News, the second largest in the state with a circulation of 41,458. Most 
of its coverage about digital learning is restricted to higher education, except for coverage when 
Governor Paul LePage introduced his plans to expand digital learning — including for-pro#t 
companies — in 2013 to a shocked and angry education establishment. While the Portland Press-
Herald was printing everything opponents had to say and misleading the public, the Bangor Daily 
News had this very even-handed and factual story line for its readers: 

“Virtual charter schools, in which students study nearly exclusively online, 
do not yet exist in Maine, although a law passed by the Republican-led 
legislature in 2011 allows them. While supporters view virtual schools as a 
cost-effective option that could work best for some students, others see them 
as too far afield from traditional schools where students and teacher interact 
in person.” 15

Despite increased activity in Michigan, the Lansing State Journal, (circulation 37,965) which feeds 
the policymakers, had no articles on any issues relating to digital learning in 2013, except for  
one about a virtual school. Clearly they did not see it as a valued proposition, not to mention the 
fact that the Lansing State Journal may rely on professionals they know for their expertise, which 
cuts their reporters o" from any need to dig or solicit new ideas, or look to other local papers to 
see what to cover.

!e smaller the papers, the more likely the coverage is to be fair and relatively frequent given the 
outlet. !e daily Post-Bulletin, serving Rochester, Mason City, and Austin in Iowa and Minnesota 
(circulation 35,126) hosted eight pieces on online and digital learning. 
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Online learning was a fairly prevalent topic in the Quad City Times, which serves Davenport, 
Bettendorf, Rock Island, and Moline in Iowa and Illinois with a daily audience estimated at 37,730. 
Ten articles about online learning appeared in 2013, almost as many in 2012 and 2011, and one on 
blended two years prior — before the idea was fully understood beyond a few pockets of policy 
enclaves and quiet practitioners. While the Midwest leads in terms of higher and more reliable 
coverage of digital learning, the coverage by these smaller papers dwarfed their big city, statewide 
counterparts.

!e same happens in Georgia. !e Macon, Georgia Telegraph has a circulation of 33,622 daily and 
52,514 on Sunday. Despite the newness of the idea, it covered digital learning four times in each of 
2013 and 2012. Online learning came up eight times in 2013 and featured more than ten articles 
in the past two years on schools using virtual tools in whole or part. No such claim can be made 
about the Atlanta Journal-Constitution. Meanwhile, Florida’s Gainesville Sun boasts 25,172 average 
daily readers and was home to at least #ve relatively strong articles on online learning in 2013 
while larger Florida newspapers continued to beat the story as if digital learning was a political axe 
that someone was grinding. 

While examples of both positive and negative reporting are featured in the Appendix E and F, the 
following from !e Californian of Salinas (circulation 7,489) is a great illustration of the quality of 
the local reporter and community newspaper:

“By all rights, Wendy Chaves’ Algebra II class should be a zoo. She’s charged 
with teaching nearly 50 teenagers at a time at the Alliance Tennenbaum 
Family Technology High School in Los Angeles. Yet Chaves has never felt more 
effective.

“I don’t have to worry about classroom management,” she reports. “!e kids 
are engaged.”

“Why? Her 48 students are all on laptops, working through lessons in Compass 
Learning, Virtual Nerd and Revolution Prep that Chaves has assigned. !eir 
lessons differ based on what each child has mastered, and the programs spit 
out data that the fi"h-year teacher analyzes so that she knows - long before 
tests would tell her - when to swoop in and help.

“!is “blended learning” model - combining in-person teaching and online 
learning - is being tried in a small but growing number of innovative schools 
nationwide, such as those in the Mooresville School District in North 
Carolina, Carpe Diem charter schools in Arizona and Indianapolis, and 
several district schools in Oakland. Says Chaves: “We’re having an impact we 
couldn’t have in a traditional model school.” 16
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!is positive, informative story is a model in many ways. It tells a story, provides information 
with #rst-hand accounts of the issue, provides names of some services that actually power digital 
learning, and leave the reader generally knowing more than when she started. 

!is is not uncommon for smaller regionally-based newspapers because they do not have the 
people or the bandwidth to conduct endless interviews or feel compelled to seek out opposition. 
!eir storyline is human interest and something that is happening in their community. To be 
negative is being critical of their community and thus contrary to their mission.

!e Californian also happens to belong to a major newspaper network called Gannett, most 
known for having created USA Today. Where once !e Californian was independent, because 
of the economic hardships of many papers, they have begun to a%liate with larger news 
organizations over time that gives them a connection across community and state barriers. 
While this story did not appear in other papers, because of Gannett it had the potential to appear 
elsewhere, as did this article about a problem online school around York, Pennsylvania, which 
showed up in a very small local paper in South Carolina:

“PA. DISTRICT ONLINE OPTIONS VIE WITH CYBER-SCHOOLS 

“YORK, Pa. — School districts across York County are combating fund-
draining cyber harter schools with online programs of their own, a move that 
allows schools to keep money inside the district.

“In York County, 11 school districts have an in-house cyber school program, 
with another to start in January. School officials say the programs allow 
the districts to make sure students have proper accountability and say the 
students’ diplomas carry the same weight no matter the medium of learning.

“It’s also an effort to keep taxpayer dollars in the district, as thousands of 
dollars per child leave when a student is enrolled in a cyber-school. School 
officials say their own programs can decrease their expenses to about half 
of what it costs to pay cyber school tuition, because they can operate the 
programs efficiently while keeping pension and salary costs inside the district.” 17 

!at paper, the Beaufort Gazette, has a daily circulation of 8,014, but anything printed there is also 
o$en printed in its family of papers – and others. !e article about a Pennsylvania-based online 
school, which highlights how school districts are working to compete with cyber charter schools, 
is relatively neutral with some negative commentary on school funding. Someone who knew 
nothing about online learning would be led to believe that it could be a drain on public school 
funding if administered outside of a district. !at would not be too bad of an impact if it were only 
in the York paper and a few other small papers, but it turns out that the article was also published 
the same day in several other South Carolina papers, including the Island Packet, the Beaufort 
Gazette and the Lowcountry Current. It also appeared in at least a dozen other papers throughout 
the country, including in Macon, Georgia.
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Yet, this article was actually written by a local Pennsylvania reporter and #rst appeared in the York 
Dispatch in December 2013. It turns out that this paper and the South Carolina-based papers are 
all part of another family of papers that is connected to a much larger company, and one that has a 
signi#cant footprint on the public’s information stream. !e York Dispatch is owned by the Media 
News Group or (MNG) but connected to dozens of other papers through Digital First Media 
(www.digital#rstmedia.com). And the Macon paper is owned by another company, the McClatchy 
Company. So, by the time the York Dispatch printed its review of cyber schools and the impact on 
a district, it had the potential to be picked up by dozens more outlets! 

In addition to this extensive network that one relatively small regional paper has, and because 
there was some input from the Associated Press (AP) in the article, the AP posted the story on its 
wire and was subsequently picked up by additional outlets. !is occurred as well with another 
York Dispatch report, “Pa. cybers still falling short of York County schools on state standards,” a 
negative overview of cyber school achievement, that too was widely picked up by some bigger 
newspapers as well as tweeted by the American Federation of Teachers (AFT).18 

!e article also appeared in both the Miami Herald and the Charlotte Observer. So why would 
Miami and Charlotte pick up on an article about York, Pennsylvania? One reason is because 
the issue of digital learning has been elevated in both of those states. States where the issue is 
prominent get the attention of the big guys. !e smaller papers don’t need a compelling political or 
policy issue to cover the news.

Another, equally compelling cause, is because !e McClatchy Company owns both of those 
papers. Here is how they describe their reach and services:

“McClatchyDC’s 40 journalists are part of the wider McClatchy family of 
news men and women who work in 15 states, 30 communities and on four 
continents. 

“Our work appears on a variety of McClatchy’s news products, from websites 
like this one, to mobile and tablet apps and on the printed pages of 31 separate 
newspapers. In all, more than 40 million people read McClatchy journalism 
each month. In addition, McClatchy’s news is circulated to about 1,200 media 
clients worldwide by McClatchy-Tribune Information Services. 

“!e McClatchy Company has a long and storied history, beginning with its 
first newspapers founded during the gold rush days in California in the mid-
19th Century. In 2006, McClatchy acquired the Knight Ridder Co., extending 
its reach across the United States and around the world. 

!e journalists in the Washington Bureau are a blend of those two 
companies.” 19

http://www.digitalfirstmedia.com
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McClatchy also can feed to other papers because of another business it has – and that is selling to 
other papers. As described on its website: 

“MCT Direct is the one-stop shop for all your content needs. We offer a 
complete lineup of news and feature stories, commentary, photos, graphics 
and illustrations for your print and electronic publication.” 20 

!at would explain why an article that began in a local journal, the York Dispatch, could make it 
not only into a family of newspapers it aligns with but also nationally. 

McClatchy, however, is even bigger than that. 

!e McClatchy papers feed the Tribune papers, and the Tribune papers feed their own 
communities  and services.21

“!e Tribune-Review is based in Greensburg, Pennsylvania (circulation 
54,538). !is publication covers the news to the east of Pittsburgh. Whereas 
its sister publication, the Pittsburgh Tribune-Review, covers Pittsburgh and 
its environs to the west. !is newspaper focuses on Fayette, Greene, Indiana, 
Somerset and Westmoreland counties in Western Pennsylvania. 

“!e Tribune-Review officially began publication of the Pittsburgh Tribune-
Review on Dec. 17, 1992 from offices located in the historic Express House 
in Station Square…Trib Total Media is the largest source of news and 
information in Western Pennsylvania. Our multimedia network of daily and 
weekly newspapers, weekly shoppers, niche magazines, websites, and targeted 
direct mail delivers news, information and advertising to over 1.2 million 
readers across Western Pennsylvania every week.” 22 

!e McClatchy-Tribune Information Service aggregates the news and sells it, so that a newspaper 
need not cover all of the various issue areas and instead – for a subscription fee – can choose from 
a treasure trove of articles and features and create their own paper with their own level of human 
resources – or not – to sell papers and cover the news. Contrary to popular belief, newspapers are not 
starving – they are simply scaling back and moving into new businesses. !ey might #re or downsize 
the position of Susie Smith as local beat reporter, but that is because they can take advantage of all of 
the reporters and news outlets they gain by creating new a%liates and company services.

!ese organizations are not only buying or servicing other newspapers that are not in their “family” 
of ownership, but they are a%liating with one another to ensure even a larger reach of their 
services, from advertising to news to daily fee-based news feeds and pooled reporting, or sharing.
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An organization called the Local Media Consortium announced that it would now add the  
!e Boston Globe, Boston Herald, !e Star Tribune in Minneapolis-St. Paul, the Arkansas 
Democrat-Gazette in Little Rock and !e Frederick News-Post in Maryland to its coalition, 
ensuring, in their words that, 

“We’re thrilled to welcome these prominent media companies into our 
partnership,’ said Christian A. Hendricks, vice president, interactive media 
for !e McClatchy Company and the Consortium’s executive committee 
chairman. ‘!ese companies operate in terrific markets, they further 
strengthen the collective reach and impact of the Consortium and they make 
the Consortium just that much more appealing as we negotiate partnerships 
with technology companies and other service providers to grow revenue and 
audience.’

“!e Local Media Consortium now represents nearly 40 member companies 
with additional companies expected to join in the coming weeks. Local Media 
Consortium members attract 1.8 billion monthly page views from 240 million 
monthly unique users. !ey offer almost 10 billion advertising impressions.” 23

Gannett has a large footprint, which is important because Gannett papers o$en share news. In 
addition to owning USA Today and 35 local papers nationwide, it acquired a broadcast #rm  
called Belo, which increased the number of stations Gannett owns, to 43 from 23. It boasts that, 

“!is will provide consumers with expanded national coverage while enabling 
local editorial staff to provide more of their own unique, high-quality local 
news and information.

“As the largest local media company in the U.S. with unparalleled access to 
consumers in more than 100 local markets nationwide, Gannett continues 
to innovate and re-imagine its products. Other recent company innovations 
include the creation of the National News Desk, which enables seamless 
sharing of its rich content to provide the best local and national news across 
all its markets.” 24

Despite its claims of innovation, Gannett tends not to be an a%rming host to digital news stories. 
However, there is another set of related newspapers whose papers are smaller, more local, and 
provide the potential for maximum impact and high density across typical geographic boundaries.  

!e daily Herald & Review technically serves 26,154 in Champaign, Spring#eld and Decatur, Illinois, 
but the articles it publishes have the potential to reach millions more. While this paper had a few 
stories about online learning in 2013 and one that focused mostly on blended learning, it is part 
of part of the Herald-Review family of papers and owned by a much larger organization. !us, the 
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article below appeared in numerous outlets. Its byline was simply, “Stateline.org,” a service that is 
used frequently by newspapers and where news is syndicated across their own and other newspapers.   

“WASHINGTON - Online classes have exploded in popularity, with more 
than six times as many students enrolled in electronic K-12 courses now 
compared with a decade ago, according to the U.S. Department of Education.

“Advocates say online classes offer a more flexible and personalized form of 
education, allowing students to progress at their own pace and on their own 
time. Supporters also tout online education as a way to dramatically expand 
course offerings, particularly at rural schools.

“But the rapid growth of online education is raising concerns - especially as 
more for-profit companies launch online programs. While unscrupulous or 
incompetent online educators may be rare, there are enough of them that 
many states are considering ratcheting up their oversight….” 25

So what are the Herald-Review papers and why would this article have appeared in more than 
20 outlets? !e history provides some context but also knowing the foundation of a major, but 
relatively unknown newspaper company is a key to understanding what and how to pitch them. It 
also illuminates the big connection to even larger exposure:

“!e Herald & Review papers dates to 1873 when the Review was founded 
by the Rev. Alfred Wuensch. !e Herald was founded six years later as a 
Saturday publication by C.N. Walls. 

“In 1931, Lindsay-Schaub Newspapers Inc. combined the ownership of the 
two newspapers. !e papers remained competitive and separate, but Lindsay-
Schaub sold the newspapers to Lee Enterprises Inc. in 1979. 

“Lee Enterprises, which acquired Pulitzer Newspapers Inc., in June of 2005, is 
the fourth largest U.S. newspaper publisher in terms of daily newspapers with 
58 dailies in 23 states. Lee is the seventh largest publisher as far as circulation 
with a total of 1.7 million daily and with a 2.0 million person circulation on 
Sunday. Lee also has more than 300 weekly newspapers, shoppers and specialty 
publications. Lee Enterprises is a publicly traded company on the NYSE.” 26

!e reason it is important to understand Lee Enterprises is because its business model requires 
success, which translates to viewership online and readership in print. !rough its model of 
uniting many disparate and small papers, Lee has acquired dozens of small, family-owned media 
conglomerates. Many of these organizations belong to other networks that augment their exposure.
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According to the National Newspaper Network (NNN), which is described as “…the sales and 
marketing arm for the newspaper industry and the one stop for scalable media solutions… to 
maximize the local market connection,” homes with a more educated head of household were 
watching 50 percent less television in the morning than their lower educated counterparts. 
“Overall, the [Nielsen] report shows that higher education and income levels were correlated 
with less TV usage, particularly at the early and late parts of the day.” Adds the NNN, “Intuitively 
it makes sense no? If you are an advertiser looking to reach an engaged, educated and a(uent 
audience that acts on your messaging, look no further than your local newspaper.” 27 In other words, 
according to the leading representative of the newspaper industry, people are reading local papers, 
not big national or regional ones.

Again, while the San Jose Mercury News, a large regional paper with statewide impact may get 
more than 500,000 estimated readers a day, it is the Saratoga News or San Leandro Times that 
serve segments of that same larger community that are more likely to follow a story day a$er day 
and give the Mercury News a reason to cover a story to begin with, particularly if a local paper 
is a%liated with a larger company of papers that centralizes the news gathering and distribution 
process, as discussed above.

!at’s why the bigger conglomerates that represent or own the smaller papers are solid targets for 
outreach. First, reporters for large statewide papers are typically full-time employees, who report 
to editors and are responsible for usually more than one beat (the exception is the largest national 
outlets, such as the New York Times, Los Angeles Times, Washington Post, etc.) !ese reporters are 
supposed to be experts and cultivate relationships with those who can serve their needs. It is o$en 
much harder to reach these reporters given their numerous responsibilities and the fact that they 
o$en have too many portals of information coming in and therefore rely just on the few they think 
work the best.

Contrast that to the structure of a local community newspaper that is tied into a larger network of 
papers. While there is an editor and many “reporters,” they draw for news and stories from a larger 
pool of resources – wire, network-based and o$en subscription-based. Saving them time and 
money by providing stories to those papers directly or even to the larger subscription companies 
that create that information may yield a bigger payo" in terms of e"ort, given the evidence.

A key strategy then, for “digiformers,” is to understand their market and who is actually writing 
the stories or potentially receptive to ideas. It o$en has as much to do with becoming familiar and 
friendly with people at the large media companies as it does with the editor down the block.

It also behooves the digital learning community to focus on weekly papers, those such as the six 
belonging to the California based Herald Publications, which need human interest feature stories 
for each week that a"ect their community. 

Dailies with additional community papers and a combination of state and local news are also 
examples of these hybrid entities that are worth pitching. For example, Bergen County, New 
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Jersey’s !e Record also has several smaller community-focused versions of the paper. Its online 
focus is huge, o$en covering stories of interest and about the need of expanding online learning.

When it comes to the subject of digital learning, the research and analysis exposed another 
phenomenon — dozens of online-only outlets and business “publications” are quite proli#c on 
digital learning. Let us start with the general “online” publication, which has no print companion. 
Its only existence is online but it is done in the same vein as traditional media, e.g. news format, 
multi-tiered, but more narrowly focused.

For example, Tech&Learning reaches tens of thousands of educators, business people, and 
policymakers and is described as having served: 

“the K-12 education community with practical resources and expert strategies 
for transforming education through integration of digital technologies. Our 
audience includes all job roles within the district community, with district-
level technology coordinators the primary recipients. Beyond that, our 
magazine is o"en used as a professional development tool to help educators 
across the board get up to speed with the newest technologies and products in 
order to best prepare students for the global digital workforce.” 28 

Tech&Learning is one of approximately 50 tech-related sites our search revealed and it appears 
from the media resources in our proprietary media database that hundreds more exist.

BellaOnline is about and speci#cally for women. Knowing of the need and demand for 
information to #t women’s own needs or that of their family has dozens of articles in its specialized 
“distance learning” section. !en there are the literally hundreds of business focused journals like 
HispanicBusiness.com which is the top online source for career and business news for Hispanics, 
or the Mississippi Business Journal, of which almost every state and city has its equivalent. Finally, 
there are the specialized wire services that serve the business community, such as Business Wire 
and GlobeNewswire.  

Because these outlets are based solely online, it is not surprising they are open and more likely to 
cover stories about other enterprises that go online, making it a very big market for “digiformers.”

But even as the newspapers move more of their content and resources online, there is evidence 
that the news-paper is also far from dead, even among young people. Re:fuel magazine recently 
released a study challenging conventional thought on media consumption. !eir #ndings indicate 
60 percent of all college students regularly read their college newspaper. Moreover, 60 percent 
prefer the printed version while only 16 percent prefer to receive their college news online or 
through other platforms like mobile. !is stunning piece of research goes against so much of what 
major markets think about the 18-24 year old consumer. In fact, it warrants repeating: 60 percent 
of all consumers of college newspaper media prefer the printed version! 29
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Finally, what is covered is just as important as how one approaches it. !e research made clear that 
there are some go-to terms and other terms to stay away from, despite polls to the contrary. !e 
media o$en has not caught up with public opinion and it is important to provide them the context 
they need so as not to lose the potential for greater coverage, even while educating them about the 
public’s widespread understanding and acceptance.

"e terms we found that were most likely to appear in positive articles are:
Blended Learning

Online Program(s)

Online Charter School

Online Learning Environment(s)

Online Instruction

"ose found most likely to appear in negative articles:
Online methods/courses

Cyber anything

Online Public School/Online Charter School

For-pro#t

"ose that were frequent and cut both ways:
Virtual or Virtual School (with a name/state) or Virtual Option or     
Virtual Learning

Technology

Course Content

Rare:
Digital Learning

Interactive Learning

Terms are important, but it is the context and the pitch that matters most. When the New York 
Times in the mid-2000s consistently described charter schools as privately managed, many 
advocates, with CER o$en charging in front, pleaded with the authors to correct their de#nition.30 
!ey did not do so despite repeated attempts, and the assumption was they were being deliberately 
misleading. It turns out that no one really had considered any other de#nition and editors kept 
signing o" on reporters providing factually incorrect descriptors – until we sat down, in person, 
and explained why their de#nition was actually harmful – and wrong. It changed a$er that.
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Looking at the data in the context of what papers cover digital learning in its many forms and 
many de#nitions provides a number of essential conclusions and action steps that “Digiformers” 
can and should take to improve and increase coverage of online learning modalities, grow public 
appreciation and policymaker acceptance. With a focus on reaching a larger number of smaller-
reach papers, going non-traditional in approaching the media and discovering new media outlets, 
a critical mass of coverage can elevate the stature and the likelihood of coverage in the major more 
in'uential publications and broadcast news portals.  

!e following eight conclusions represent strategies as well, and each have their own set of  
unique approaches and paths to help one achieve the end goal. Here are just a few tactics and 
strategies to follow.

GO BIG TO GO SMALL
Identify and get to know the syndicated and larger networked newspaper companies to help you 
reach the more fruitful, local papers. See if there are patterns for your issue, your focus areas, or 
your ideas. Find strategies to dig into these larger organizations, like ensuring that all of your 
materials are reaching their key personnel and getting to know their executives. Does anyone you 
know have connections to the stockholders or owners? Many smaller conglomerates want your 
story. For example, the target audience of the Herald & Review is Decatur, Illinois and 20 counties 
in Central Illinois that are the heart of rich farmland of the Midwestern prairie. !ey invite “News 
tips, story ideas and press releases [which] can be sent to hrnews@herald-review.com or call (217) 
429-5151.”31 But you would not know that unless you traced your local paper to its owner. Also, 
once you learn something, do not stop at go. !ese organizations are changing and buying and 
selling their properties all the time.

COMMUNICATE TO INNOVATORS
Despite the prevalence of online learning tools around K-12 and higher education, few 
entrepreneurs comprehend or know the scope and reach of K-12 online and digital learning. 
Sure, they understand the business jargon and know the leaders of the new startups that deal 
with Ed Tech issues and people. !ey also o$en know the players delivering online and blended 
learning. But that is a universe of a few compared to the innovation market. !e innovators of 
every industry rely on technology, and they are natural allies whose own work is o$en covered by 
the same people who cover education. !e more the innovators and technologists of any learning 
related enterprise know about digital learning, the more likely the issue is going to #nd favor with 
the media.

CONCLUSIONS & STRATEGIES
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COMMUNICATE WITH BUSINESS JOURNALS
While innovators do not necessarily have a clearly de#ned set of news outlets that cover their 
issues, business people do. !ey are natural allies and their publications are written widely by 
business and technical people who have an in'uence on policymakers, schools and general 
sentiment. For example, the Mississippi Business Journal covered the state’s charter battle in the 
spring of 2013 which included a discussion of online learning, in a more pronounced and even 
handed way than the traditional papers. Some business news o$en covers, by a larger percentage, 
the big hitter in'uencers. !ink Forbes, from which the little guys o$en draw their ideas.

DIGITAL LEARNING INSTRUCTION
!e BLOB is talking about it – particularly the media that serves the administrators who are 
studying in earnest the best ways to engage with technology. More importantly, any e"ective busy 
administrator will concede that he is enormously challenged by the de#nitions and is not exposed 
to the vast array of resources and ideas that can be delivered online. Engage them #rst. Talk to 
them through their trusted news outlets, like District Administration and others.

STORIES NEED TO BE ABOUT SOLUTIONS
!e kind of substance that gets the best and most ink locally and which can wet the media’s and 
the public’s appetite for more are stories of triumph, courage, second chances, new ideas, and 
concrete use of technology, not amorphous stories of digital learning or blended learning. !ese 
stories also tend to inhibit any biases. Who can have a bias against a second chance program or 
a child who has access to their #rst tablet ever?! More people have a bias in their writing about a 
new company or policy.

DATA AND FACTS ABOUT TECHNOLOGY DRIVE COVERAGE
“Digiformers” should #nd opportunities to discuss technology, the Internet, bandwidth, access 
and equity. !e more the conversation can drive toward the real and most important focus of 
digital learning – how and what it does – the more likely reporters are to pick up on it. Also, 
announcements about company o"erings, new degrees and school/school district purchases are 
more likely to be considered newsworthy and covered than policy matters.

ONLINE SELLS ONLINE  
Not surprisingly, digital news and newsletters cover the issues at a much higher rate than 
traditional media. While that is shi$ing, media outlets with no boundaries and whose resources 
have a much longer shelf life online have the potential to reach a larger potential circulation and 
ensure more long-term access than traditional media. 
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PAPER STILL MATTERS
Whether it is the fact that the public still likes its paper or that reporters like to see their names 
literally in print, real papers are still delivering the news, and for the most part have a huge role in 
communities nationwide. On top of that, what starts out as paper ends up online. Every paper no 
matter what size has an online component. !e print is the #rst introduction it makes every day, 
despite the shelf life of online, newspapers like to know that their hard work is a tangible read, so 
don’t ignore the local paper editor or his publisher. Do not forget to Go Big to Go Small. 
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APPENDIX A
STATE LARGEST 

NEWSPAPER
CITY CIRCULATION LARGEST 

MID-SIZE
CITY CIRCULATION

Alabama Birmingham 
News

Birmingham 93,071 Press-­Register Mobile 68,341

Alaska Anchorage 
Daily News

Anchorage 43,698 Fairbanks Daily 
News Miner

Fairbanks 13,375

Arizona Arizona 
Republic 

Phoenix 292,975 Arizona 
Daily Star

Tucson 113,000

Arkansas Arkansas Demo-­
crat Gazette

Little Rock 158,090 Times-Record Fort Smith 26,091

California Los Angeles 
Times

Los Angeles 610,592 San Jose 
Mercury News

San Jose 516,700

Colorado Denver Post Denver 406,635 The Gazette Colorado 
Springs

63,129

Connecticut Hartford 
Courant

Hartford 128,302 New Haven 
Register

New Haven 45,775

Delaware The News 
Journal

New Castle 80,918 Delaware 
State News

Dover 12,159

District of 
Columbia

Washington 
Post

Washington 473,462 Washington 
Times

Washington 53,240

Florida Tampa Bay 
Times

St. Petersburg 258,121 Miami Herald Miami 199,717

Georgia Atlanta Journal 
Constitution

Atlanta 156,227 Gwinnett Daily 
Post

Lawrenceville 61,693

Hawaii Honolulu 
Star-­Advertiser

Honolulu 188,256 The Maui News Wailuku 15,777

Idaho Idaho Statesman Boise 42,127 Post Register Idaho Falls 23,368

Illinois Chicago 
Tribune**

Chicago 414,930 Chicago 
Sun-­Times

Chicago 262,461

Indiana Indianapolis 
Star

Indianapolis 194,000 Times of North-­
west Indiana

Munster 87,904

Iowa Des Moines 
Register

Des Moines 89,685 The Gazette Cedar Rapids 42,931

Kansas Wichita Eagle Wichita 88,502 Topeka Capital-­
Journal

Topeka 30,845

Kentucky Louisville 
Courier-Journal

Louisville 124,828 Lexington 
Herald-­Leader

Lexington 75,265

Louisiana Times-­Picayune New Orleans 144,302 The Advocate Baton Rouge 103,990

Maine Portland 
Press-­Herald

Portland 52,323 Bangor Daily 
News

Bangor 41,458

Maryland Baltimore Sun Baltimore 163,760 Cumberland 
Times-­News

Cumberland 32,173

Massachusetts Boston Globe Boston 245,572 Boston Herald Boston 88,052

Michigan Detroit News Detroit 251,104 Grand Rapids 
Press

Grand Rapids 95,996

Minnesota Star-­Tribune Minneapolis 300,495 St. Paul Pioneer 
Press

St. Paul 208,280
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STATE LARGEST 
NEWSPAPER

CITY CIRCULATION LARGEST 
MID-SIZE

CITY CIRCULATION

Mississippi Clarion-Ledger Jackson 119,377 Northeast 
Mississippi Daily 
Journal

Tupelo 30,590

Missouri Kansas City Star Kansas City 189,283 St. Louis 
Post-Dispatch

St. Louis 161,343

Montana Billings Gazette Billings 37,436 The Missoulian Missoula 23,730

Nebraska Omaha 
World-Herald

Omaha 192,607 Lincoln Journal 
Star

Lincoln 51,004

Nevada Las Vegas 
Review-Journal

Las Vegas 175,000 Reno Gazette-­
Journal

Reno 37,235

New Hamp-
shire

Union Leader Manchester 39,621 Conway Daily 
Sun

North Conway 17,100

New Jersey Star Ledger Newark 340,778 The Record Woodland 
Park

146,834

New Mexico Albuquerque 
Journal

Albuquerque 84,506 Las Cruces 
Sun-News

Las Cruces 27,717

New York New York Times New York 1,897,890 New York Post New York 500,521

North Carolina Charlotte News 
& Observer

Charlotte 137,379 News & 
Observer

Raleigh 115,017

North Dakota The Forum Fargo 51,000 Bismarck 
Tribune

Bismarck 23,636

Ohio Plain Dealer Cleveland 311,404 Columbus 
Dispatch

Columbus 131,276

Oklahoma The Oklahoman Oklahoma City 124,667 Tulsa World Tulsa 95,063

Oregon Oregonian Portland 210,292 Register-Guard Eugene 48,818

Pennsylvania Philadelphia 
Inquirer

Philadelphia 354,081 Pittsburgh 
Post-­Gazette

Pittsburgh 153,078

Rhode Island Providence 
Journal

Providence 78,254 Westerly Sun Westerly 6,022

South Carolina The Post and 
Courier

Charleston 83,483 The State Columbia 57,268

South Dakota Argus Leader Sioux Falls 30,165 Rapid City 
Journal

Rapid City 23,004

Tennessee Tennessean Nashville 94,263 Commercial 
Appeal

Memphis 88,453

Texas Houston 
Chronicle

Houston 333,574 Dallas Morning 
News

Dallas 256,525

Utah Salt Lake Tri-
bune

Salt Lake City 131,711 Deseret News Salt Lake City 63,505

Vermont Burlington Free 
Press

Burlington 25,174 Valley News White River 
Junction

15,459

Virginia Virginian Pilot Norfolk 124,381 Richmond 
Times-­Dispatch

Richmond 99,373

Washington Seattle Times Seattle 263,000 News Tribune Tacoma 102,503

West Virginia Charleston 
Gazette

Charleston 74,939 The Intelligencer Wheeling 29,368

Wisconsin Milwaukee Jour-
nal Sentinel

Milwaukee 196,458 Wisconsin State 
Journal

Madison 81,228

Wyoming Casper 
Star-Tribune

Casper 23,219 Wyoming 
Tribune-Eagle

Cheyenne 13,864

Note: Bolded newspapers gave coverage to online learning at least once between January and September 2013.
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APPENDIX D

APPENDIX E & F

AMERICA’S ATTITUDES TOWARDS     
EDUCATION REFORM 2013 DATA 
Technology + Tradition = Blended Learning 
Americans are split on a more “blended” learning environment, described as where a portion of 
learning is done using digital technologies, and the rest through face-to-face instruction. In fact, 
42% said they’d be more likely and 42% said they’d be less likely to send their children to a school 
that uses it. Still, both terms, “blended learning” and “digital learning,” are viewed positively by 
over 60% of adults.

!ere is no generational gap in support for blended learning, as 43% of those over the age of 
55 say they’d be more likely to send their child to a school with blended learning, compared 
to 44% of those under the age of 35.

African-Americans (54%) are more likely to want to send their child to a blended school 
than whites (41%) or Hispanics (38%).

!e higher annual household income is, the less likely they are to embrace blended learning: 
those earning under $25,000 are 54%-to-33% more likely to send their child to such a school, 
compared to 36%-to-47% for those earning over $100,000.

Democrats are slightly more likely to send their child to a blended learning school than 
Republicans, though there is no di"erence between conservatives, moderates, and liberals.

Click here for more !ndings

STATE SAMPLING, POORLY AND HIGHLY RATED ARTICLES
Click Here for Link to Articles 

http://www.2024.edreform.com/2013/10/americas-attitude-towards-education-reform-executive-summary/
http://www.2024.edreform.com/wp-content/uploads/2014/01/2014-DigitalLearningRevAppendixE-F.pdf
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